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WHAT’S NEXT IN PHASE II Revitalization & Smart Growth

historical sites, cultural institutions, and natural spaces are 

bring together communities, and improve the social well-being 

marketing power of these destinations with outdoor recreation, 

Entrepreneurship opportunities for waterfront recreation, 
such as paddlesport rentals, will spread to sites with enhanced 
community-based business development through public-

green infrastructure restored or enhanced by the initiative 
Blueway, the project will provide workforce development 

barriers with enhanced waterfront access and help promote 

This project will create a network of public access along the waterways of 

promoted through a coordinated marketing program, including 
the development of a brand, a Blueway Trail guide and 

training program, the operations and maintenance of the 

The 6 interconnected goals of the 

waterfront 

brand and a 
marketing 

art as waterfront 

Leverage state 
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PROJECT DETAILS
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Black Rock Canal Park
Broderick Park
1660 Niagara Street Paddlesport Launch

Launch
Delaware Park Launch
LaSalle Park
Times Beach Nature Preserve
Michigan Street Bridge North

Michigan Street Bridge South
City Ship Canal
Red Jacket Riverfront Park
Riverbend

Harlem Road
Cazenovia Park
Outer Harbor

Priority
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WHAT’S NEXT IN PHASE II Revitalization & Smart Growth

LOCAL
Workforce Training 
and Development Maintenance

Other

Center for Employment Opportunities (CEO) (workforce re-entry with 
DOL and DOC)
County of Erie

Town of Tonawanda

STATE
Canal Corp

FEDERAL

OTHERS

Various philanthropic

PHASE
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Billion program, the Blueway initiative will open the door 
to multiple local, regional and federal resources that, when 

The list of potential project partners presents a diverse set of 

access, public health, tourism, art and culture, social 
throughout the country show the strong economic impacts 
that Blueways in similar areas have had on visitor spending 

and healthy waterways provide critically important habitat 

IMPLEMENTATION MILESTONES

Physical Enhancements to Existing Sites

Marketing & Promotion


